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Note: the slides appearing 

in the version of this 
presentation may differ 

from the actual slides used 
during the Institute 
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Leader as Chief Salesperson 
Creating a Brand! 
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Branding is Not Simply About Awareness  
It’s more complicated! 

 “Branding is the most misunderstood concept 
in all of marketing, even among so-called 
professionals. For example, people think 
successful branding is about awareness. It 
isn't. After all, everyone knows about cancer, 
but how many people actually want it?” 

    Bob Frankel  
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Evolution of Marketing 

• Features—what it has 
• Benefits—what it does 
• Experience—what you’ll feel 
• Identification—who you are 
• A Connection! 
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The Battle of  Perceptions 
Does the best product always win? 
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Good Brands (Bob Frankel) 

• Delivers the message clearly  
• Communicates quickly  
• Projects credibility  
• Strikes an emotional chord  
• Motivates the respondent  
• Creates a strong user loyalty  

 

Advertising grabs their minds.  
Branding gets their hearts  
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But more than a name… 
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Who would have 
thought! 
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Branding Can’t Be Left up to the 
“Communications Group” 

• Branding is so fundamental to a company’s or 
organization’s worth that it can’t be left up to 
the “marketing group.” 

• Brand Stuart – Key role for leadership 
• Even though the CIO is the guardian of the 

brand, it is the collective power of the 
individuals in the organization that provides 
and sustains the competitive advantage and 
value of the brand 
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More Examples… 
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